




 

 



 

 

Kindal Guthrie, award winning fitness competitor, National Academy 
of Sports Medicine certified personal trainer, and fitness business 

owner wants to ask you… are you ready for your family to say… 

 

"Get Out! Is That Really You?" 
 

That's what your extended family is going to say when they see you this 

Holiday Season... 
 

Get out of the gym and let's annihilate your body fat... build some muscle... 

and knock'em dead during the Holiday and New Year! 

 
You're about to learn: 

 

• Why building muscle, even for you ladies, is the single greatest fitness 

achievement that'll revolutionize your body and life. 

• How with just a few tweaks you literally can eat everything you want 
and burn your fat away. 

• The one secret that'll never leave you short on motivation to continue 

your fitness lifestyle.  

• And the exact steps for taking your body & mind to the next level 
 

Oh Yeah! ... And how you're going to have so much fun, you'll be 

smiling for months to come. 

 
October 31, 2008 

 

Dear Charleston Gym Goer, 

 

It’s the beginning of November… and whether you’re ready or not the start 
of the Holiday season is upon you. Yeah… it seems to come earlier and 

earlier each year. 

 

When you see your friends and family this season imagine what it’d feel like 
to knock them dead… 



 

 

You stroll through the door and it’s as if each mouth hits the floor in unison… 
they can’t believe it’s you. As you nonchalantly drift through the get-

together you’re almost resented because you look so good. 

 

Who would have figured that when you accepted your invitation to 

Charleston Fit Club’s fall inaugural bootcamp… your life would have changed.  
Your significant other can barely keep their hands to themselves… your 

fiends can’t stop complimenting how good you look… as they try to hide their 

envious tones.  

 
And yet you’re confident… strong… and ready to continue your new fitness 

life. 

 

Hi… my name is Kindal Guthrie. And just like you, I like to knock’em dead 
during this time of year. I’m a National Academy of Sports Medicine certified 

personal trainer and co-owner of The Art of Weight Lifting. 

 

I used to be like everybody else, maybe even you, running on the treadmill 

day after day only to go home frustrated about where my results were. 
 

It wasn’t until I was challenged to weight train that my life changed. Armed 

with this new fitness knowledge, I promised myself that I would use my 

expertise to continue the fitness revolution to… 
 

Help Educate You About Fitness 

& How To Finally Get The Results You Want 
 

If you’re anything like 99% of people who try ten to fifteen different fads to 

finally get the results you’re looking for… and… yet you’re continually 
disappointed… then this is for you. 

 

I’ve decided with my partner, Dan Boy, to host the inaugural Charleston Fit 

Club Bootcamp Fall 2008 at West Ashley Recreation Park.  

 
This isn’t like anything you’ve seen before…  

 

Four weeks of three one to one and a half hour per week education and 

training sessions. This isn’t just doing some pushups or sprinting around the 
part like Gazelle.  



 

 

You’re going to not only learn about fitness and why it works the way it 
does, but you’re going to learn the truth about many common fitness 

fallacies.  

 

Oh yeah and the training itself it going to knock on your butt… and… yet 

you’ll be smiling, laughing, and making friends the entire time! 



 

 

 

 

Energy Business Reports Sales Letter 
 

 

Massive Profits Await Those In… 

 

A World Drunk On Energy! 
 

Even In A So Called “Global Recession,” The World’s Energy Market Is Obscenely 

Burgeoning… Don’t Stand By… Invest Now & Increase Corporate Profits By An Order Of 

Magnitude. 

 

Dear CEO: 

 

Now’s the time to exponentially explode your corporate and shareholder value by investing in 

the global alternative energy play.  

 

You don’t need me to tell you… 

 

The unpredictability of the world’s oil supply is defying analysts and traders. When a surplus 

causes the price per barrel to plummet $2.24 one day… and the very next day geopolitical issues 

in Nigeria cause the price to skyrocket by $4.37. 

 

The push for offshore drilling is imperious… but at the same time, so called oil experts are 

predicting we’re far over the crest of the world’s remaining oil supply. 

 

The energy woes don’t stop there… 

 

With refinery margins being pushed to the limit, gasoline prices exorbitantly higher… 

worldwide, and global warming a forefront issue in on the worlds political scene… the 

alternative energy play now has… 

 

Room For Billions… Perhaps Trillions…  

Of Profit To Be Made. 
 

Are you going to be at the forefront of this impending profit windfall? 

 

Three markets are ripe for massive investment which will certainly lead to huge returns… 

 

1. China:  



 

 

 

Once not even a spec on the global scene, China’s incredible growth over the last couple years 

has taken the world by storm. Currently the government is subsidizing the people’s use of oil… 

 

What do you think is going to happen when that stops and their energy demand continues to 

exponentially grow? 

What about the 20% of the country that’s not on any existing power grid? Or the fact that by 

2010 China aims to raise the share of renewable energy used by primary energy consumption to 

10%... by 2020… 15%. 

 

Can you say… alternative energy opportunity? 

 

2. Nuclear Power:  

 

With the stark rise in oil and some current ethanol supply problems.... there is no doubt that the 

world has taken on a recent big interest in nuclear energy… 

 

It doesn’t emit any carbon dioxide and other atmospheric pollutants, but does have its fair share 

of uncertainty. 

 

The future of nuclear energy is BIG… reevaluating the fuel cycle along with the newest reactor 

technology… High Temperature Gas Reactors (HTGR)… and with studies on successful nuclear 

waste management programs… the Yucca Mountain site… 

 

Nuclear energy could come forward as the biggest player in the world energy scene… 

 

…all be it a different type of alternative energy play… this one is big. 

 

3. European Bio-fuels 

 

Europe is a leader on the world stage and is currently struggling to find their way in the 

alternative energy production. With recent pull backs in their once bold commitment to have 

20% energy usage from bio-fuels… that opens the door to opportunity. 

 

Word has already been spreading about “second generation bio-fuels.” These types of bio-fuels 

have an important characteristic in that they are not produced from food crops. These are made 

from non-food sources… agricultural wastes and algae’s. 

 

Detailed Intelligence Report Bundle  

Blueprints The Opportunity 



 

 

You are looking for new energy opportunities in a world where energy is in transformation. The 

energy market is changing on… an almost… day to day basis.  

 

Energy Business Reports has created a special report bundle highlighting… 

 

 

 China Renewable Energy Market Outlook 

 Nuclear Power in Emerging Markets 

 European Bio-fuels Market Potential 

 

Why does this matter to you? 

 

You need to keep your finger on the pulse of this market. In no other time as there been equal 

opportunity for not just the giants of the industry… but the small upstart.  

 

The key to success is finding burgeoning opportunities… knowing all the information you need 

in a timely manner… and taking action. 

 

Energy Business Reports is your finger on that pulse… and these reports provide you with the 

vital global information you need to spot and take advantage of any opportunity. 



 

 

Dance Studio Marketing Letter 
 

Enroll 20 New Students Every Month – 

Guaranteed! 

 
 You don’t need any special experience or formal training. 

 You don’t have to know how to write or market what-so-ever. 

 You can generate 10-15 ravenous -  interested children (and parents) in a matter of 

days. 

 You can build a word of mouth – hands free – marketing machine. 

 And, you can earn a CEO’s income while following & sharing your passion.  

 

Dear Dance School Owner, 

 

Imagine what it would mean to you to never have to worry where your next student is coming 

from. More than that… imagine opening a studio and instantly having a line of kids hungry to 

learn dance from you. 

 

Whether you are opening your first studio or you’ve been open for some time now… you know 

that marketing your studio is vital to long term survival. The problem is you‘re not a marketing 

person… and nor should you be. 

 

You’re a dancer… a dance instructor… and you shouldn’t have to worry about learning how to 

market your studio.  

 

Perhaps you’ve hired a professional marketing firm to do all the marketing for you. I’ll comment 

on this later… but I am guessing that you probably saw the worst return on your marketing 

dollar.  

 

You Don’t Have To Become A Master Marketer 
 

I want to tell you a story that is going to change your dance studios future… 

 

I met a man a few years ago named Brad. Brad had nothing to do with dancing or dance 

studios… he owned a martial arts school.  



 

 

I couldn’t help but notice that Brad was always dressed in really nice clothes and loved making a 

statement with his incredible car… I was thinking to myself… how could a guy who owns a 

martial arts school seem to make so much money? 

 

I took Brad out to lunch (I paid of course) to grill him and soak up all the knowledge he would 

share that made him so much money… How lucky was I that he began to spill his guts to me 

about his secret system with incredible enthusiasm?  

 

The secret system was his marketing system…. 

 

A System That Added At Least 20 New Students Every Month… Without Fail 

 

Brad continued to blow my mind for over 2 hours with incredibly effective and surprisingly 

simply marketing tactics. Needless to say my hand was moving so fast taking notes… I would 

have given a Beamer a run for its money. 

 

With Brads blessing I compiled everything he told me… all of my notes… and after a couple 

months of laborious stewing… I took to apply this to my passion… dance schools. 

 

After months of simplifying the material and putting it in a systematic, easy to follow step-by-

step process… I choose a select handful of dance studies to test my system on. What happened 

next blew even me away… 

 

Just like Brad’s martial arts studio… 

 

These Schools Added At Least 20 Students Each Month… 

Month After Month… Without Fail. 
 

I knew I had something… and that’s where you come in. 

 

My passion is the dance and helping dance schools succeed. That is why I’ve finally “officially” 

packaged and systemized my marketing system… 

 

[Product Name] 

 

 

This is a system…  

 

Having the sole responsibility of marketing your dance school can be like trying to have dinner 

with the queen… aimless and demoralizing. 



 

 

The competition is stiff and finding avenues that build relationships with your prospective 

students and their parents stumps even the savviest of dance studio owners.  

 

Sure, you can hire an advertising agency – if you can afford the exorbitant fees. And most 

business owners (not just dance studio owners) don’t have the time, ability, or expertise to create 

effective marketing on their own. 

 

Don’t struggle to reinvent the wheel… 

 

This system changes that… No Special Skills Required! 

 

You learn to build a relationship before your students ever enter your studio… so that when they 

finally do… they will become a student for life… 

 

…even your own mini-sales people. 



 

 

Article for Marketing for Success: 

 

“How To Win Without Pitching” 
 

With super human speed you bolt from bed at half past 3:00 in the 
morning. It’s as if lighting just struck your brain because you just 

found the online business idea that’s going to change the very fabric of 

your life.  

 
Unable to go back to sleep, and buzzing on pure adrenaline, you head 

over to your computer to register your first domain. Not knowing 

much, you visit Go Daddy and begin the search. 

 
With the perfect domain name available, you click the checkout 

button. Immediately you’re hit with your first sales pitch... which plan 

do you want to purchase? Not knowing which is the best, you choose 

the least expensive. 

 
The endless add-on pitches continue before you can even hit the 

“proceed to checkout” button. Once you stop your head from spinning, 

you make it to the next page and surprise; you’re pitched on more 

domain extensions. 
 

You battle the onslaught of aimless pitching and attempt to find the 

“proceed to checkout” button, which is hard to do because it’s 

practically hidden. Eventually you leave the page altogether to search 
for another domain company.  

 

Pitching Only Wins In Baseball 
 

When it comes to converting prospects to customers, blindly pitching 
your product or service will do nothing but turn them away from doing 

business with you.  

 

For example, when you go to your local electronics store to purchase a 
new television, the sales person doesn’t just pitch the most expensive 

TV to you. They’ll ask if you know what you want.  



 

 

Then they’ll proceed to show you TV after TV that met your core 

requirements. With some savvy sales skills the sales person will 

educate you on the different TVs.  
 

They’ll compare the image qualities, explaining why Plasma is going to 

be your best choice. After the image quality they’ll compare the 

different sizes. Asking questions about how far you typically sit from 
the TV and some education about proper size to distance ratio… 

 

It’s likely they’ll recommend one of the larger TVs.  

 
After an engaging education process about TVs, you find yourself with 

your car backed up to the front door, and two large hauler guys 

placing a 64” Plasma flat screen TV in your trunk. 

 
And yet you’re elated with excitement as you thank the sales person 

and drive home… warranty in hand. 

 

5 Ways To Win With Education 
 

You can win without pitching. Just like the savvy television sales 

person, educating your prospect not only builds a solid relationship, 

but it’ll ensure that when the prospect pulls the buying trigger…  

 
They’ll come straight to you. 

 

1. Free Reports 

 

Free reports are one of the classic educational lead magnets in direct 
response marketing. These are not just for online marketing. You’ve 

probably seen home business infomercials that give away a free DVD 

when you call the 800 number. 

 
Although this is a classic tactic, it is still highly effective. Especially 

when you can deliver a free report that actually provides high value to 

your prospect, not just a pitch disguised as education. 

 
The key to exponentially exploding the effectiveness of your free 

report is using a follow-up tactic called forced consumption. Forced 

consumption means that you follow up with your prospect multiple 

times and further explain concepts from the report. 



 

 

Each time you follow up, you go over a specific part of the report. 

Expand on some ideas, show videos of the tips your shared, or even 

share an interview about the specific tactic you wrote about. 
 

Since an estimated 90% of people never read what you give them, 

forced consumption helps to build a strong relationship because you 

help them take action. 
 

2. Forums 

 

Forums are one of the best ways to educate your prospects to do 
business with you. The only problem is they require consistent 

moderation, which can be easily outsourced. You also want to make 

sure that the “insulters” never see the light of day. 

 
Forums are so strong because they’re as close to a “live” discussion as 

you can get on the Internet… besides VOIP that is.  

 

A prospect can begin a conversation about the specific issue that’s 

holding them back and you can directly answer. That immediately 
places you as the expert and builds trust. 

 

Because the conversation is a public forum, you’ll be able to have a 

greater impact, as multiple people will be reading your threads. Even if 
they don’t participate they’ll seek your help and expertise. 

 

3. Tele-Seminars 

 
There are documented tele-seminars that are responsible for 

producing over a million dollars in sales… in one day. This is one of the 

ultimate ways to win with education. 

 

Granted, these were put on by experienced gurus, but you can use 
them to build trust with prospects and even potential joint venture 

partners.  

 

Tele-seminars are simply live phone conferences where you either 
conduct interviews or share some sort of value with prospects. Usually  



 

 

at the end of the tele-seminar you can host question and answer 

sessions. 

 
The simple fact that the prospect hears your voice and witnesses you 

proving your knowledge can almost instantly make the sale. You can 

then take one more step to close any of those prospects that like to 

“think about it.” 
 

Record and post the tele-seminar on a website. Make it available for 

download in .mp3 format. Now those prospects that need to “think 

about it” can listen to you in the car, at work, or at home… anytime 
they need. 

 

That is intelligent education to win another sale. 

 
4. Blogs 

 

If you’ve neglected blogging to this point, you are committing 

relationship suicide. Think of not blogging like cheating on your 

significant other and trying to hide it. 
 

The longer you try to remain innocent, the bigger the smack down is 

going to be. 

 
When your prospects see that you don’t have a blog, they’ll be 

immediately suspicious of your position as an expert.  

 

When you blog you let your prospects into your business. They will be 
able to see how often you make posts, read comments from other 

readers, ask questions and make their own comments, and receive 

value from you on an ongoing basis. 

 

That’s relationship building. 
 

With blogs, you can share videos, audios, and text. You can cater to 

each prospects best learning capabilities. Showing not just content 

value, but giving the prospect choices about what content format suits 
them best. That builds massive trust. 

 

Don’t wait… win through education by starting your blog today. 



 

 

5. Email Marketing 

 

That last of the five powerful ways to win your prospects through 
education is with email marketing. You might think that email 

marketing is similar to blogging, in that you update them with content 

on a scheduled basis. 

 
Unlike blogging however, email marketing requires a special trust. You 

had to provide some form of value for your visitor to obtain their email 

address. So a very important first step has already been taken. 

 
Also unlike blogging, email marketing allows you to put your message 

in front of your prospect. Most people will not bookmark your blog or 

subscribe via RSS… but when they opt in to your email list, you can 

market to them at will. 
 

It’s best to find that sweet spot from sending to many emails to not 

sending enough.  

 

Email marketing allows you to control what your prospect sees and 
when they see it. This automated process when applied correctly can 

achieve a specific sales path.  

 

This sales path can be tested and optimized so you convert prospects 
to customers like clockwork.  

 

Profit From These 5 Ways To 

Win With Education 
 

In today’s marketing world, people don’t have the patience or the time 

to withstand endless pitches. In fact, you have already been 

programmed by “Corporate America” to completely ignore aimless 

pitching. 

 
The only way to stand out and win long term customers is through 

education. With the winning through education model, you’ll build 

trust, name recognition, and be labeled an expert in your field. It’s 

quite possible you may even start a word of mouth wild fire. 




